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Important info. Read this first:

* The Ranking Web is not a ranking of the websites of Universities, it is a Ranking of Universities. It uses both webometric (all missions)
and bibliometric (research mission) indicators

* The primary objective of the Ranking Web is to promote Open Access to the knowledge generated by the University. Best strategy to
improve your rank is to increase quantity and quality of your webcontents

* Ranking Web started in 2004 (current is the 17th year of publication) with the aim of offer full coverage of Higher Education Institutons
whatever the country or discipline involve. Currently we ranked 30 000 HEIs from more than 200 countries

* Editors of the Ranking Web are scientists working at one world-class public research institution with long experience in metrics-guided
evaluation

* The Ranking Web or Webometrics is the largest academic ranking of Higher Education Institutions offering every six months an
independent, objective, free, open scientific exercise for providing reliable, multidimensional, updated and useful information about the
performance of universities from all over the world
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INDICATORS ~ MEANING  METHODOLOGY SOURCE  WEIGHT
Pl Size (number of pages) of the main webdomain of the institution. It
PRESENCE lnowledge Py M Googe 5
i includes all the subdomains that share the same (central/main) webdomain
Web o w2
Number of external networks (subnets) linking to the institution's Ahrefs
VISIBILITY contents _ o 50%
webpages (normalized and then average value) Majestic
Impact
. = 2 , Google
TRANSPARENCY Topcited ~ Number of citations from Top 210 authors (excl. top 20 outliers) Shogr 0%
(or OPENNESS)  researchers  See Transparent Ranking for additional info
Profiles
Number of amongst the top 10% most cited in each one of the 26
et oo disuci nes o‘::::::II datagase . 35
(or SCHOLAR)  papers P Scimago

Data for the five year period: 2014-2018
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